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Challenges Facing Small Businesses
Fast food Franchising has picked up considerably since the early 1970s because of several reasons, including the constant decline of the US worker's hourly wages that led to the re-entering of women in the job market in support of their families. The trend led to excellent business opportunities for fast food chains, which were very high in demand because of the long work hour of parents, causing a lack of time needed to cook for the family members. Fast food joints made it easier for families that cannot choose to either have food on the premise together with their families or purchase take away (Christiansen,2017). 
Notably, most fast-food restaurants are family-owned businesses that have been transferred down to generations. There have been countless problems facing such business, including health concerns. Health campaigns are taking a toll on the media now and then with claims that obesity is a result of the excessive fast food consumption (Abdullah et al., 2017). The fear of damaged body organs and other health conditions lower the consumption of fast food, something that has become a significant threat to fast-food business. This complication leads to a substantial drop in value meals that are introduced to deal with stiff competition from other fast-food suppliers. 
Staying passionate about the business, cash flow, hiring the right employees, quality vs. growth, as well as the economy, is also obstacles that might bring down a restaurant business. A marketing officer may jumble a project, especially when it comes to coupon related marketing strategies costing the business a lot of money. Competitors may also start serving meals that they had no interest in, in the beginning, even if the economy of the country is tumbling, it can affect the small business’s growth (Burns et al.,2016).

















[bookmark: _GoBack]
References
Abdullah, N. N., Mokhtar, M. M., Bakar, M. H. A., & Al-Kubaisy, W. (2017). Fast Food Consumption and Obesity. Asian Journal of Quality of Life, 2(6), 11-17.
Christiansen, K. (2017). Franchising Inequality. Health Affairs, 36(6), 1141.
Burns, P., & Dewhurst, J. (Eds.). (2016). Small business and entrepreneurship. Macmillan International Higher Education.

